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28-37 yo n=24* ) 25 556
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Self-
Male 65yo0 More than2yo monitored ONETOUCH 1 brands None Neuropathic
monitoring
Self- High blood pressure, High
Female 48yo More than2yo monitored OMRON 2 brands More than 2yo gh blood pressure, Hig
o cholesterol
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Self-
Female 31lyo More then2yo monitored BEURER 2 brands 1-2yo None
monitoring
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Male 60yo More then 5yo Continuous ACCU-CHEK 2 brands None High cholesterol
monitoring
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